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Towards a shared understanding of health communication 

 An important first step 

towards developing 

strong communication 

strategies is the need for 

a shared understanding of 

key terms used in the 

context of health 

communication. 

 

 

 

 The lines between 

advocacy, programme 

communiction and social 

mobilisation, especially in 

national/sub-national 

contexts, are often 

blurred. 

 “Health communication” is 

used as the overarching 

term for advocacy, social 

mobilisation and 

programme 

communication. 
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New strategies in health promotion 

Health 

education 

Health 

communi

cations 

Health 

promotion 

Health 

developm

ent 

Health 

improve

ment 

French and Stevens, 2010 
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Challenges 

•  Increasing public engagement from portuguese citzens, moving  

   beyond merely awareness-raising 

 

•  Involving national and international partners and linking with  

   broder health and development campaigns and movements 

 

•  Supporting the involvement of activists in defining strategies 

 

•  Supporting civil society in monitoring governement responses  

 

•  Mobilisation and advocacy for the strengthening of health  

   systems 
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COMBI - Communication for Behavioural Impact   

 Assemble a multidisciplinary planning 

team 

 State preliminary behavioural objetives 

 Plan and conduct formative research 

 Segment target groups 

 Develop your strategy 

 Pre-test behaviours, messages and 

materials 

 Establishing a monitoring system 

 Set up a system to manage inofrmation 

 Structure your programme 

 Write a Strategic Implemmentation Plan 

 Determine your budget 

 Conduct a pilot test and revise your 

Strategic Implementation Plan 

 
EVALUATION 

IMPLEMENTATOPN AND 

MONITORING 

PLANNING 

WHO, 2009 
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1988-2010 
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Public education 

campaigns provide 

effective counter 

messages to the 

tobacco industry’s ever-

present marketing and 

promotional efforts.  

Education campaigns 

that promote “how to 

quit” messages 

Campaigns that 

expose tobacco 

industry marketing 

and product 

manipulation tactics 

can change 

community attitudes 

and beliefs about the 

tobacco industry 

 

To provide support services 
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 Limited use of policy support and planning in social marketing interventions 

 Limited but promising evidence for the effectiveness of social marketing in the 
prevention and control of communicable diseases. 

 No evidence of the application of social marketing for the prevention and control 
of communicable diseases amongst disadvantages and hard to reach groups 

 

Focus on evidence  

ECDC, 2012 
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National Health Plan 2012-2016 
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Health Channel 

 

 
The channel development was focused on new technologies -  television emission 

done through a closed cycle, IP-TV technology (Internet protocol).  

 

 

 

 

 

 

 

 

 

 
The pilot started on 2009 in the south of the country. 

The University of Algarve carried out a survey to patients attending Family Health 

Units of Al-Gharb, Faro, Balsa, Tavira and the Central Hospital in Faro between the 

22nd and 27th of July of 2010. 
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Virtual Health Library 
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Virtual Health Library 
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Getting communication on the agenda 

Priority areas for action 

 

   

 

 

 Establishing models to enabling 

meaningful stakeholder engagement 

 Creative use of media 

 Monitoring the effectiveness of 

communication 

 Linking communication to 

epidemiology 

 Increasing communications capacity 

 Collating and simplifying 

communication tools 
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Sofia Ferreira 

sofiaferreira@dgs.pt 

 

 

Thank you 


